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Company: Visit Orlando 
Addrua: ATTN : Michelle Fasshauer 

6277 Sea Harbor Drive, Ste 400 
Cltv. Stata Zlo: Orlando, FL 32821-8043 
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Company: Visit Orlando 

Addl'UI: ATTN: Michelle Fasshauer 
6277 Sea Harbor Drive, Ste 400 
Orlando, FL 32821-8043 
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VISIT FLORIDA 
ru1n1ry Program 

Terms & Conditions: 

Includes: DotDash Meredith : 3 

Premium Nallve Articles, 1 Sodal 
Content Padlage and 1 High l1111act 
Custom Rich Media unit Est 11111s: 
4.2M. Wash Post: Custom Content 
Package, By the Way sponsors~. 
Seamless Custom Unit. Homepage 
takeover. Est I s: 6M. 

101 North Moniw StrHt 
Sulte900 

Tallahal•, Fl 32301 

VISIT RORIDA lllpiwtltlve: 

~ntN>ayablec.on 
Contact: Danielle Hollander 

Email: danielle.holander@vlsltorlando.com 

Phon•: 407 363-5822 

-Pr681fdf6ti'O:intaft 
Contact: D anlelle Hollander 

Email: danlelle.holander@vlsitorlando.com 

Phone: 

Oirls Smith 
/ csmltht,vlsltflorlda.org 

$1,000,000.00 

With respect to cigital advertising only, this contract adheres to version 3.0 of the Interactive Advertising Bureau Terms & Conditions ("IAB T&Cs"): 

http;/Jwww,jab,com/wp;<:ontent/uploads/2015/o6/iAB 4As-tsandes:EINAL,pd[ However, in the instance of a conflict between this contract and the IAB 
T&Cs, the terms of this contract prevail. 

Advertiser hereby authorizes VISIT FLORIDA and its agents to deliver ad(s) ard/or services of the above products and agrees to pay VISIT FLORIDA the total 

amount shown above. The required assets ("Assets" or "Content") must be received bv VISIT FLORIDA or its client no later than Materials Deadline. 

Advertiser shal I not be relieved of any liability hereunder for failure to deliver assets by Materials Deadline even though such failure results in no 

publication or delivery of Advertiser ad(s) an4'orsenices. 

VISIT FLORIDA reserves the right to reject any material(s) deemed objectionable. Materials are accepted and published on the representation that 

Advertiser is authorized to publish entire contents thereof; VISIT FLORIDA will not be responsible for any daims or liability for such content and will not be 

responsible for errors in artwork. Jurisdiction and venue for any litigation ensuing from advertising placed with VISIT FLORIDA shall properly lie in Leon 

County, Florida. 

This agreement may be modified only in writing. No oral representations shall supersede the terms of this agreement nor bind VISIT FLORIDA. 

Billing Terms: VISIT FLORIDA wHI invoice Adverta.er In two (2) equal ln1tallrnent1 ot $125,000. The first Instalment shall be due upon slinlture of this 

A,reement and the second Installment sha I be due upon VISIT RORIDA 1S receipt ot campallp dellve111 bles. Al Invoices a 111 due NET 15. An electrvnlc 
copy of this Asreement will be consldentd an c,rwlnal document. 

Representations and Warranties: Advertiser represents and warrants that: (1) Advertiser has the lesal right to post and/or submit the Content; (2) 

Advertiser is the sole author and/or owner of the Content. or Advertiser has the lawful right and ll!flal authority to grant to VISIT FLORIDA the rights to the 

Content that Advertiser is granting via these Terms and Concitions; (3) that Advertiser holds an unrestricted, unconcitional, unlimited, worldwide, 

im!wcable, fully paid-up, sublicensable, and perpetual license to use, display, copy, distribute, reproduce, disclose, transmit, modify, publish, broadcast, 

and translate all or any portion of the Content. in any form now existing or later developed or modified, for any purpose; (4) if any of the Content depicts 

any minor under 18 years of age, Advertiser has all legal and proper mnsents from the Child's parent or guardian to the submission and use of the Content 
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101 North MonlN SltrNt 
Suit.900 

Tallatw.., FL 3ZS01 

VISIT RORIDA Ille~ 
Chris Smith 

/ csmlthtlvlsltflorlda.ors 

as desaibed in these Terms and Conditions; (5) that if the Content depicts any person, Advertiser has obtained all necessary and lawful consents and 

waivers from any person depicted therein to the submissioo and use of the Content as described in these Terms and Condtions, and that the depiction of 

any persoo is fully paid up and no further amounts shall be due to any such person upon any reproductioo of the Content for any purpose; (6) that neither 

the Content nor the use of the Content by VISIT FLORIDA or its ~ents will infri,we upon or violate the rilhts of any other persoo or entity, indudilll but 

not limited to rilhts of publicity, privacy, copvrilht. and trademark, and that such use is lawful; (7) that the Content is not indecent. obscene, tortuous, 

defamatory, slanderous, or libelous; and (B) that VISIT FLORIDA's use of the Content will not violate these Terms and Condtions, cause injury or harm to 

any person or entity, or violate any law, ordinance, or regulation 

I.Imme for UH of Content. By submittilll the Content to VISIT FLORIDA, Advertiser grants to VISIT FLORIDA a non-exdusive, unrestricted, unconcitional, 

unlimited, worldwide, irrevocable, fully paid-up, and perpetual license to use, display, copy, distribute, reproduce, disdose, transmit, modify, publish, 

broadcast, and translate all or any portion of the Content, in any form now existilll or later developed or modified, for advertisilll purposes in mnnection 

with this Insertion Order. Advertiser understands and agrees that it will not receive any fees, sums, consideration, or remuneration forany of the ri&hts 

that Advertiser has &ranted hereunder, and Advertiser agrees that AdvwtlNr lhal have rwt,t of approval over the final publk:atlon of Its mntllnt In the 
VISIT FLORIDA CUlnary Prosram, daim to compensation (indudirw, but not limited to, license fees and/or royalties), and no daim (indudir11, but not 

limited to, daims for invasion of privacy, defamation, right of publicity, copyright infri,wement, or trademark infri,wement) arisir11 out of any use in 

accordance with these Terms and Conditions by the VISIT FLOR IDA Parties. Notwithstandilll this provision, Advertiser understands and agrees that VISIT 

FLORIDA is not obli&ated to use the Content. 

Publlc Records: Notwithstandi,w anythilll to the contrary in the IAB T&Cs, VISIT FLORIDA adheres to Chapter 119, Florida Statutes ("F.S."), and those 

portions of Chapter 286, F.S., relatilll to public meetifllS and records, and may only withhold and keep confidential those records in its possession that are 

made confidential or exempt from disdosure by Aorida law. Advertiser shall fully cooperate with VISIT FLORIDA resardi,w its efforts to comply with the 

requirements of Aorida's public records laws. As re"'ired by Sectioo 288.1226(13)(a~ F.S., VISIT FLORIDA will post this A&reement on VISIT FLORIDA's 

website. All communications, expenditure information, and any other information mncernilll this A&reement provided to VISIT FLORIDA may be made 

public at any point in time unless otherwise made confidential by Aorida law. The terms of ttis paragraph prevail over anythir11 to the contrary in the IAB 

T&Cs. 

No Fed«■I Funds: Purchaser/Advertiser warrants and affirms that no funds used to pay for ttis Order come from any federal source. 

Dlsdosure of Terms. Advertiser maintains the rilht in its sole discretion to release this A&reement when (i) prudent to do so in response to a request for 

public records even thouah Florida's Public Records Act does not apply to Advertiser or (ii) to Orar11e County, Rorida which may elect to dsdose the terms 

of this A&reement 

lndemnlflc:atlorl. VISIT FLORIDA shall defend, indemnify, and hold harmless Advertiser from and against all liabilities, arisir11 indirectly or directly, in part or 

solely by i) VISIT FLORIDA'S alleged violation of the intellectual property rilhts of a third party; ii) marketir11 ads, offeri!lls, or services provided by VISIT 

FLORIDA indudifll without limitation their associated mntracts, and/or iii) VISIT FLORIDA'S failure to comply with all applicable laws and regulations in 

carryir11 out its obli,Jations under this A&reement 

The undersigned has all necessary and proper legal authority to exea,te this document and bind the Advertiser. The Advertiser agrees to the above terms 

and condtions. 

DaH,e/4 s Hp/Jp.Jt«e, ec:Pt 
°'"" llo • t1oll1Pdt1 f 1>.i , Ill = Lc:4 5 Et~ 

Danielle S Hollander KateChunka 

Apr 18, 2023 Apr 18,2023 
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• 

Specific Requirements for the Orange County Film Incentive 

Program 

(Commissioner Emily Bonilla sample proposal, 5/6/2024) 

1. Minimum Spending Threshold 

• Minimum Budget Requirement: Productions must have a total production budget 
of at least $2,000,000 to qualify for the full range of incentives. This threshold 
ensures that only serious and potentially impactful productions receive the 
benefit of the incentives, maximizing economic impact. 

• Eligible Spending Requirement: Productions must spend a minimum of $400,000 
in Orange County to qualify for incentives. 

2. Promotion and Marketing Requirements 

• Location Credits: All productions receiving the incentive must visually confirm 
that scenes are set in Orange County through the use of recognizable landmarks, 
signage, or other distinctive local features. 

• Script Mention: The script must explicitly mention "Orange County" and/or the 
name of one of the municipalities with the state (e.g. Winter Park, Florida) in the 

dialogue or narrative at least two times. 

• Logo Display: The Orange County logo and the Visit Orlando logo must be 
displayed at the beginning of the credits. 

• Distribution Requirements: Productions must have a distribution plan that 
reaches at least 300,000 viewers within the first three years of release. 

3. Employment and Workforce Development 

• Local Workforce Utilization: At least 30% of the total crew and cast must be 
residents of Orange County. 

• Internship/ Apprenticeship Opportunities: Productions must provide at least ten 
internship/apprenticeship opportunities to students from local film schools like 
UCF, Full Sail University, and Valencia College. 

4. Financial Incentives 

• Base Rebate: A 10% rebate on all qualifying expenditures in Orange County, with 
the potential to increase to 15% if more than 50% of the crew are local residents. 

• Additional Bonuses: 



• 

• Cultural Bonus: An additional 5% rebate for productions that actively 
engage with and portray local communities or themes. 

• Tourism Promotion Bonus: An additional 5% rebate for productions that 
include promotional footage of Orange County tourist attractions or agree 

to partner with the Orange County Visitors Bureau for marketing 

campaigns. 
• Total Rebates: Total rebates are capped at $175,000. 

5. Infrastructure and Community Engagement 

• Community Event Participation: Productions are required to participate in at least 
one public screening in Orange County, which could be part of a local film festival 

or a standalone community event. 
• Local Business Engagement: Productions must demonstrate that at least 20% of 

their production budget was spent on local businesses not directly related to film 
production (e.g., catering, accommodations, transportation). 

6. Reporting and Compliance 

• Annual Reporting: Production companies must submit a detailed report on local 
spending, employment, and compliance with the distribution, location, and script 

mention requirements. 
• Audit Rights: Orange County reserves the right to audit productions to ensure 

compliance with the incentive requirements. 





Notes from meetings with Commissioner Emily Bonilla, other Film 
Commissions, and Orange County film schools 
5/6/2024 

Meeting with Hillsborough County 

The Hillsborough County film incentive program has been very successful since its creation in 2015. It 
has attracted high-budget productions like The Infiltrator with Bryan Cranston that spent over $2 million in 
the local economy. The program provides a 10% rebate based on assessed marketing value with local 
spending of at least $100,000. 

It has also been successful in generating interest, with the incentive funds being fully allocated within the 
first two months each year. While the pot of money has remained stagnant, the incentive program has still 
made Hillsborough County the top-performing film commission in Florida for marketing efforts and 
deliverables. 

The incentive helps retain the county's 4000-person strong film industry workforce by attracting feature 
film and TV productions. These high-paying film jobs have a median wage of $97,000, the highest of any 
industry in Florida. Partnering with neighboring counties also allows productions to take advantage of 
incentives across the region. 

The marketing assets received, like photos, videos, and social media promotion, are used by the Visitors 
Bureau to significantly increase tourism. For example, a Disney+ series filmed at the zoo led to a 20% 
rise in annual attendance. On average, 1 in 4 Florida visitors say they came because of something they 
saw filmed in the state. 

The film incentive program has been a success for Hillsborough County's economy, tourism industry, and 
film workforce retention efforts. It provides a strong return on investment and marketing value for the 
county. 

Meeting with UCF 

UCF has the largest university film program in the nation, with over 1200 students pursuing 
degrees in film production. However, many students struggle after graduating due to the lack of 
film industry in Central Florida. Without a film incentive to attract production companies, UCF 
has seen equipment resources dwindle as companies leave the state. A film incentive would 
revitalize the local industry and provide hands-on learning opportunities for students through 
internships and jobs on film sets. This would allow more UCF graduates to build careers in 
Florida rather than relocating elsewhere. The film program is committed to supporting any 
incentive program through resources, student participation, and partnerships with production 
companies like Trilux Studios. County investment in a film incentive will ensure UCF continues 
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training the next generation of filmmakers and supporting the growth of Florida's creative 
economy. 

Meeting with Broward County 

The film incentive program in Broward County has been very successful since launching in 
2022. Under Sandy Lighterman's leadership, they have implemented a wide range of incentive 
programs to attract different types of productions. This includes a 15-20% rebate for film, TV, 
and commercial productions, as well as higher incentives for larger budget projects. 

The programs have been well-received by the film industry, with 17 projects already taking 
advantage of the standard film/TV incentive and capturing over $12 million in spending for 
Broward. One recent production, Bad Boys 4, spent $4 million in the county for just one day of 
filming. 

The incentives are achieving Broward's goals of supporting local crew, businesses, and 
residents. Over 55% of crew/cast and 50% of vendor spending must benefit Broward and South 
Florida. This is injecting millions into the local economy and creating jobs. 

Broward's success shows that a strategic incentive program can make a county or region 
competitive for film business. I believe a similar program could deliver the same economic and 
promotional benefits here in Orange County. 

Meeting with Duval County 

The film incentive program in Jacksonville, FL has been very successful since expanding the 
funding from $50,000 to over $500,000. Film Commissioner Todd Roobin worked with city 
council to approve the increased funding, which allowed the development of three new incentive 
programs - a Film and Television program, a Commercial program, and a Fostering Filmmakers 
grant program. 

The Film and Television program offers a 15% rebate on qualified local expenditures for 
productions spending over $400,000. It can increase to a 20% rebate for productions spending 
over $1 million. This has attracted some larger independent films and television productions to 
film in Jacksonville. 

The Commercial program aims to bring in larger budget commercials with a minimum $75,000 
spend required to qualify for a 15% rebate up to $150,000. This is helping grow Jacksonville's 
commercial production industry. 

The Fostering Filmmakers grant program provides much needed funding for local student and 
independent filmmakers. The minimum $10,000 production grants help support the growth of 
Jacksonville's emerging filmmaking talent. 
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Commissioner Roobin expects the programs will continue attracting more film business as they 
are actively promoted and applications are now being accepted. The increased funding and 
expanded incentive programs have been very successful in supporting Jacksonville's local film 
industry. 

Meeting with Full Sail University 

Full Sail University is home to the largest film school in the country, with thousands of students 
graduating each year looking to build careers in the film industry. However, without a local film 
incentive program, many of these graduates have left Central Florida after graduation to find 
work in other states and counties that do offer incentives, like Georgia and South Florida. 

A film incentive would allow Full Sail graduates to stay and work locally on projects here in 
Orange County. It would attract film productions from both within and outside Florida to film their 
projects at Full Sail's state-of-the-art facilities and use Full Sail alumni as crew. This would 
provide hands-on experience and job opportunities for recent graduates in their field of study. 

Additionally, film productions bring significant economic benefits through spending on lodging, 
food, equipment and local hiring. A film incentive could help Orange County compete for 
projects that may otherwise choose other locations, putting money back into the local economy. 

Full Sail University fully supports the proposed film incentive as a way to keep local talent 
working here in Central Florida and attract new business to the region that will benefit both the 
film industry and the local community. 

Meeting with Valencia College 

Valencia College's film production program is uniquely positioned to provide hands-on 
experience for students through partnerships with professional film productions. However, 
without a local film incentive, many productions choose to film in other states like Georgia that 
offer incentives. This has led to delays and cancellations of potential projects at Valencia, 
denying students valuable learning opportunities. It also means the local economy misses out 
on millions of dollars that film productions would inject through spending on local goods, 
services, and hiring of crew. Reinstating a $5 million film incentive would help attract 
productions back to the area, providing a pipeline of skilled graduates for the local film industry 
while showcasing Orange County as a filming destination to boost tourism. 
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International Alliance of Theatrical Stage Employees, 
Moving Picture Technicians, Artists and Allied Crafts 

MOTION PICTURE STUDIO MECHANICS LOCAL 477 
4101 Ravenswood Road, Suite 108-109, Fort Lauderdale, Florida 33312 

Tel: 305/594-8585 

April 22, 2024 

The Office of Orange County District 5 Commissioner Emily Bonilla 
P.O. Box 1393 
Orlando, Florida 32802-1393 

re: A Eilro Incentive for Orange County 

Dear Commissioner Bonilla: 

On behalf of the executive board of I.A.T.S.E. Studio Mechanics Local 477- the labor 
union that represents the majority of working crew on feature film, television, and 
commercial projects throughout the State of Florida - I would like to speak in favor of 
the initiative to be considered at your May 7th meeting, i.e. the creation of an incentive 
package to attract major motion picture production to Orange County. 

At present, there are ninety-three Local 477 members residing in Orange County; 
another 49 members reside in the three other Central Florida counties of Seminole, 
Lake, and Osceola. All of these men and women are highly trained professionals in 
the industry, capable of meeting the exacting demands of high-level production on a 
par with any other crew in the country. 

Only several years ago, these numbers were appreciably higher. With the 
discontinuation of state-level film incentives competitive with surrounding 
Southeastern states, the drain on the Central Florida workforce has been accelerating 
as these professionals are forced to uproot their families and relocate to places where 
consistent production employment is available. 

The trend in Tallahassee away from supporting our industry has had devastating 
effects in Orange County as it has elsewhere throughout the state. However, in the 
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absence of a Florida-wide program, regional incentives have proven to be very 
effective, particularly as they specifically target the county or counties for which they 
are created. 

Such would be the case if you decide to implement a responsible program for Orange 
County: the very real economic impact that production generates would naturally flow 
to the businesses in your communities and good jobs would again be available not 
only to the remaining professional crew but also to graduates of area film schools 
such as Valencia College, Full Sail University, and the University of Central Florida. 

We request you consider this initiative with an open mind and enthusiastically accept 
a lead role in the revitalization of high-level film production in the Central Florida 
region. You may draw on our expertise anytime as we are eager to assist in tailoring a 
program appropriate to the unique characteristics of your County. 

Please feel free to reach out to me directly if you'd like to discuss this matter in depth. 

Respectfully, 

e 
hris Ran ng, President 

904.806.6369 
chrisranung@ia477.org 

Michael Metzel, Vice-President 
Nancy Flesher, Secretary-Treasurer 
James Roberts, Business Manager 

2 

Executive Board: 
Ken Speed 
Brooke Bortell 

Earl Perque 
Lucy Weber 
James Harris 
Greg Chamberlain 
Jacob Deckard 
Joesmarie "Jo" Torres 
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5/6/24, 11:03AM Mail - Bonilla, Emily (Commissioner) - Outlook c. . 

Orange County Film Incentive 

Christine Sonnenberg <sonnenbergchristine@gmail.com> 
Fri 5/3/2024 8:01 PM 

To:Wilson, Nicole H (Commissioner) <Nicole.Wilson@ocfl.net>;Moore, Christine M (Commissioner) <Christine.Moore@ocfl.net>; 
Uribe, Mayra M (Commissioner) < Mayra.Uribe@ocfl.net> ;maribel.gomez-cordero@ocfl.net < maribel.gomez-cordero@ocfl.net>; 
Bonilla, Emily (Commissioner) <Emily.Bonilla@ocfl.net>;Scott, Michael (Commissioner) <Michael.Scott@ocfl.net> 

[Some people who received this message don't often get email from sonnenbergchristine@gmail.com. 

Learn why this is important at https://aka.ms/LearnAboutSendertdentification] 

CAUTION: This email originated from outside of the organization. Do not click links or open attachments 
unless you recognize the sender and know the content is safe. 

Dear Orange County Commissioners, 

My name is Christine Sonnenberg. I am a wardrobe stylist/costumer in the film and commercial 
production industry and an Orlando resident for 30 years. I'm contacting you all because I've recently 
become aware of a local film incentive being on the agenda for the Commission to consider. 

I strongly support, and urge the commission to do the same, the creation of a film incentive for Orange 
County. This would not only benefit those of us crew members in the Central Florida region by creating 
jobs for us, but it would also help to support local businesses and services. As a wardrobe stylist, I spend 
thousands of dollars per year here in Orlando buying looks for projects. 

Many other departments, such as set construction, set decorating, and props also source materials 
locally. We use local catering services for meals, we rent local trucks and vehicles for transportation, we 
utilize Uber which supports local drivers, we film in Orlando locations offering locations fees to Central 
Florida residents, out of town crew stays in local hotels and eat at local restaurants ... the list goes on in 
ways that film production positively impacts the local economy and helps support local businesses and 
citizens. 

Furthermore, by filming in Central Florida, we have another opportunity to showcase the wonderful area 
in which we live and add another layer of promotion which can impact tourism. We have seen this in 
places like Georgia, Louisiana, and South Carolina where people come to visit because they want to see 
the places that their favorite films and televisions shows were filmed. 

Sadly, many Florida crew members have begrudgingly considered moving to other more film friendly 
states in order to make a decent living and there have been many shows and movies set in Florida that 
chose other states to film in because it was cheaper to recreate Florida than to come to the actual state 
to film. I see that as a loss not only for the local industry, but for the economy of the state as a whole and 
specifically for Central Florida. 

In summary, creating local jobs for Florida crew, supporting local businesses, injecting money directly 
into local citizens' pockets, and promoting Central Florida locations are just a few of the many ways that 
a film incentive can beneficially impact our community. 

I gratefully thank you for your consideration and hope that you make the right decision to support 
incentives that help keep jobs in Central Florida and bolster the local economy. 



5/6/24, 11:03AM 

Regards, 

Orlando Resident, 
Christine Sonnenberg 

Mail - Bonilla, Emily (Commissioner) - Outlook C.. 



Regardless of the top number, $250K would need to go for additional staffing (2 additional full-time staff) 
and marketing resources for the Orlando Film Commission. As has been communicated, Brooke Hill fills 
(with OEP) permits but she doesn't devote full-time efforts to the industry. Brooke plus 2 others will need 
to be full-time on the industry to provide timely client service if this program kicks in. 

$1 million commitment from the Commission (minus $250K for additional resources for Orlando Film 
Commission) = $750K for program, base program gives maximum of $200K per project. $750K could be 
awarded to up to 4 projects (assuming not all of them get full $200K per project}, minimum of $5 million 
spent, provide 1,000 Orange County cast & crew roles, and use an estimated 500 hotel room nights. 
These are low/conservative estimates. 

$2 million commitment from the Commission (minus $250K for additional resources for Orlando Film 
Commission)= $1 .75 million for program, base program gives maximum of $200K per project. $1 .75 
million could be awarded to up to 9 projects (assuming not all of them get full $200K per project), 
minimum of $10 million spent, provide 2,000 Orange County cast & crew roles, and use an estimated 
1,000 hotel room nights. These are low/conservative estimates. 

$5 million commitment from the Commission (minus $250K for additional resources for Orlando Film 
Commission) = $4. 75 million for program, base program gives maximum of $200K per project. $4. 75 
million could be awarded to up to 25 projects (assuming not all of them get full $200K per project), 
minimum of $33 million spent, provide 5,000 Orange County cast & crew roles, and use an estimated 
2,500 hotel room nights. These are low/conservative estimates. 

Obviously $5 million brings a lot to the community, but there's nothing wrong with starting out with $1 
million or $2 million to walk before you run. 

Thanks 

John Lux 
Executive Director 
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5/6/24, 11:00AM Incentive Programs - Film Florida- Entertainment Production Association 

~FILM 
~FLORIDA 

Home About Us 

Incentive Programs 

Membership 

Florida Screen Production Incentives: 

News & Events 

Florida Entertainment Sales Jax Exemp.1iQo (Statewide) 

BROWARD COUNlY (Fort Lauderdale} 

Jo r Fili Fiorica ·oocast 

Statewide Resources Grants & Scholarships Legislative 

Home / Incentive Programs 

Film Lauderdale / Broward County has the largest Local incentive fund for screen production projects in the state of Florida, and offers a menu 
of incentive options to attract films, television series, commercials, emerging filmmaker projects, and more. The basic structure of each 
performance-based rebate is listed below, with more details on eligibility and requirements .l:iE.RE. 

FILM & TV PROGRAM 
$400,000 minimum Broward spend, 15% rebate capped at $175,000 

HIGH IMPACT FILM & TV 
$Sm minimum Broward spend, 15% rebate capped at $2m 

MULTIPLE PROJECT GUARANTEE 
$4m min spend per project, 30% rebate capped at $2.Sm per project 
2 scripted projects produced within 3 year timespan 

PARTIAL PROJECT PROGRAM 
$1.Sm minimum Broward spend, 20% rebate capped at $500,000 
Limited to high-profile film or TV projects; min S days in Broward 

TV COMMERCIAL ATTRACTION 
$400,000 minimum Broward spend, 15% rebate capped at $175,000 

EMERGING FILMMAKERS GRANT 
$10,000 grant for Broward County filmmakers 
Must have proof of matching funds & 3 years+ of original work 
15 grants available per year 

SUN-SCREEN PROGRAM 
$1.Sm - $4m minimum Broward County spend 
20% rebate capped at $800,000 

•ether caveats apply. 
Project-by-project basis, subject to fund availability. 
Certain programs require selection committee decision. 
Applicants may only apply to one program per project. 

DUVAL COUNlY (Jacksonville) 
The Jacksonville Film & Television Job and Business Creation Program is a performance based program structured to attract high wage unique 
film and television productions opportunities to Jacksonville that will hire area professionals and purchase goods and services from local 
businesses. The 3-tier program utilizes a sliding scale based on the total qualified expenditures. The program is based upon meeting minimum 
thresholds on qualified expenditures and hiring of Duval County residents and first come-first serve priority. Click .l:iE.RE for more information. 

HILLSBOROUGH COUNlY (Tampa) 
Hillsborough County offers a marketing grant of up to 10% (payout capped at $150,000.00 per project) based on the assessed marketing value 
of projects filming in the Tampa Bay area. This includes but is not limited to local spending, the number of days filming, attractions or iconic 

httno•l/filrnfll\rirtca """"'linl'Antiuo..nN'VlrGffle>I 
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5/6/24, 11 :00 AM Incentive Programs - Film Florida- Entertainment Production Association (t • 
locations unique to Tampa featured family friendliness, and notable cast attachments. All applications are processed on a "first come-first 
served" basis, and are subject to available funding.Approved projects must film within the same fiscal year as the approved application. The 
program runs from Oct 1st - Sept 30th. For more information, or a copy of our application, please contact Tyler Martinolich 
tmartjnoljch@yjsjttamp~y.tl2Jll or visit us at our website wwwfilmtarnl2ibiY.tl2Jll· 

MIAMI-DADE COUNTY (Miami) 
The TY, Film and Entertainment Production Incentive is a performance-based grant program that is based on Miami-Dade County-centric 
criteria. Each project's eligibility will be determined on a case-by-case basis and each project/grant agreement will be required to go before 
the Board of County Commissioners (BCC) for individual approval This process requires a timeframe of two or more months for approval After 
the grant is approved, the rebate will be distributed after the production provides proof of their local spend, hires, etc. through a professional 
audit. 

High Impact Film Fund Program: 

The High Impact Film Fund Program is a performance-based rebate grant for feature-length films, made-for-TV/streaming movies, or 
TV/streaming series projects with a high return on investment to Miami-Dade County. Cash rebate up to 20%. 

• Minimum Spend: $5,000,000 for Feature-length Films, Made-for-TV/Streaming Movies or TV/Streaming series. 
• Annual Allocation: Up to $10 million in recurring funds per fiscal year. 
• Qualifying Requirements: 90% of the production that occurs within the State of Florida must occur in Miami-Dade County. 60% of the 

qualified labor must be Miami-Dade County residents. 70% percent of hired vendors/contractors must be Miami-Dade County registered 
businesses. 

CUCK HERE for more information about the High Impact Film Fund Program 

Tier 1: Local spend of $1,000,000 or more 

• Complete application and accompanying paperwork must be submitted prior to the start of the project. 
• Minimum spend of $1,000,000 in Miami-Dade County with a maximum grant of $100,000. 
• Requires no less than 70% Miami-Dade County residents be hired as principal cast and crew members. 

Cast and crew (employees) qualify for the 70% 
minimum local hire but excludes extras/background talent. All 70% 
of the employees must be Miami-Dade County residents. 

• Requires at least 70% of hired vendors and contractors to be Miami-Dade County Registered Businesses 

CUCK HERE for more information about Tier 1. 

Tier 2: Local spend of $500,000 to less than $1,000,000 

• Complete application and accompanying paperwork must be submitted prior to the start of the project. 
• Minimum spend of $500,000 to less than $1,000,000 in Miami-Dade County with a maximum grant of $50,000. 
• Requires no less than 70% Miami-Dade County residents be hired as principal cast and crew members. Cast and crew (employees) qualify 

for the 70% minimum local hire but excludes extras/background talent. All 70% of the employees must be Miami-Dade County residents. 
• Requires at least 70% of hired vendors and contractors to be Miami-Dade County Registered Businesses 

CUCK HERE for more information about Tier 2. 

Each project's eligibility will be determined on a case-by-case basis, and each project/grant agreement will be require approval by the Board of 
County Commissioners. Grants will only be disbursed after the project is completed and proof that all requirements were satisfied has been 
submitted. Click .H..E.fil. for more information. 

MIAMI-DADE COUNTY (City of Miami Beach) 
Making movies and other film projects in Miami Beach has never been easier! New guidelines, less restrictions - and a new incentive program 
to subsidize productions in Miami Beach. $10,000 grants with only $25,000 local spend required. CUCK HERE for more information. 

MIAMI-DADE COUNTY (Miami Beach Visitor and Convention Authority) 
This incentive is only available to the following audio-visual Productions (as defined below): scripted feature films and television shows, 
documentaries (non-political and non-sports only), short films. This incentive is not available to all excluded Programming. For purposes of this 
incentive, any multi-episode production, such as a season of a television series, is considered one unique production. CUCK HERE for more info 
and to apply. 

PALM BEACH COUNTY 
The Palm Beach County Film and Television Commission's Sponsorship & Development Program 

The Palm Beach County Film and Television Commission (FTC) manages the County's official tourism TV channe~ under the direction of the 
Palm Beach County Tourist Development Council (TDC). The channel broadcasts more than 60 hours of origina~ high-quality, family-friendly 
programming. The Palm Beaches TV (PBTV), which launched in 2017, is designed to support and stimulate tourism by offering an insider's look 
into the area's top attractions for travel and production. 

httn.,·//filmflnritiA nmnn~•ntiv...,.rnnn>m.,/ .,,., 



5/6124, 11 :00 AM Incentive Programs - Film Florida- Entertainment Production Association e., 
The FTC created a Sponsorship & Development program to cultivate, and sponsor shows that further develop the expansive library of original 
content specific to tourism in The Palm Beaches. Shows considered for sponsorship funding are required to have distribution outside The Palm 
Beaches marketplace, reaching the homes of potential visitors. The programs then stream on The Palm Beaches TV channel where they can 
also be viewed OnDemand. Programming for PBTV is produced by regional production companies and the Sponsorship & Development 
program has been effective in generating new business for the local production community, helping offset the impact of not having a state 
incentive program. 

PBTV is an innovative marketing platform designed to enhance the visitor experience with stories that are unique to Palm Beach County. The 
FTC and TDC work together to vet all projects prior to be presented at the Sponsorship & Development Committee for sponsorship approval 
While the TDC gives final approval for content on the channel. PBTV is owned, operated, marketed, and distributed by Olympusat, a global 
media company based in West Palm Beach. 

To learn more and watch the channel cljck here. For more information about this program or to receive an application, please email 
.ad.mi.n.@pbfilm.com or call S61.233.1000. 

PINELLAS COUNlY (St. Petersburg/Clearwater) 
FilmSPC's Business Development Marketing Program pays 10% - 30% on qualified local expenditures, above- and below-the-line, occurring 
within Pinellas County and its 24 municipalities. Productions are evaluated based on size of the budget, local spend, and marketing value to 
the county. For more visit b1tp;/lwwwfilm5pc.com/ 

MAILING ADDRESS 

Film Florida 
2675 Hilliard l.uu 
K, simmee, FL 34744 

C.Opy ight Fi Flo id~ I All Rights R 

httos://filmflorida.ora/incentive-oroorams/ 

GENERAL INQUtRIES 

it'lfo@filmflorida.org 

Contact Number 

40; .494 6195 
John Lux, Executive Director 

f X @ B 
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Florida Film Incentives 
FLORIDA ENTERTAINMENT INDUSTRY SALES TAX EXEMPTION-Any qualified production 
company may be eligible for a sales-and-use tax exemption on certain production related purchases 
in Florida. To be exempt from Florida's sales tax at the point of sale, the production company must 
apply for a certificate of exemption. More Info at FHmlnFlorkla.oorn. 

1. DUVAL COUNTY (Jacbonvllle) 
The Jacksonville Film & Television Job and Business Creation Program is a 
perfonnance based program structured to attract high wage 111lque film and television 
productions opportunities to Jacksonvllle that will hire area professionals and purchase 
goods and services from local businesses. The 3-tier program utilizes a sliding scale based 
on the total qualified expenditures. The program Is based upon meeting minimum thresholds 
on qualified expenditures (S75K, S400K, $1 M) and hiring of Duval County residents and first 
oorne-first serve priority. More info at FiimJax.com. 

2. PINELLAS COUNTY (St. Petersburo I C/ellrwater} 
FIim Sl Pete Clearwater's Business Development Marketing Program pays 10% - 30% on 
qualified local expenditures, above- and below-the-line, OCCUITing within Pinellas County and 
i1s 24 municipalities. Productions are evaluated based on size of the budget, local spend,PINELLAs' 
and marketing value to the county. More info at Fllmspc.com. 

3. HILLSBOROUGH COUNTY (Tampa) 
HIilsborough County offers a marketing grant of up to 10% (payout capped at $150K per 
project) based on the assessed marketing value of projects timing in the Tampa Bay 
area. All applications are processed on a "first come-first served" basis, and are subject 
to available funding. Approved projects must film within the same fiscal year as the 
approved application. The program runs from Oct 1st - Sept 30th. More Info at 
FllmTampaBay.com or contact Tyler Martlnolich at tmartlnolich@vislttampabay.oorn. 

4. PALM BEACH COUNTY (Boca Raton, Jupiter, West Palm Beach) 
The goal of the Palm Beach County Film and Television Commission's Sponsorship & Development 
Program to cultivate, and sponsor shows that further develop the expansive Hbrary of original content 
specific to tourism In The Palm Beaches. Shows considered for sponsorship fUndlng are required to have 
distribution outside The Palm Beaches marketplace, reaching the homes of potential visitors. More Info at 
pbfllm.com or 111 admin@pbfllm.com or can 561-233-1000. 

5. BROWARD COUNTY (Greater Fort Lauderdale, 31 cities) 
The County has Incentive Programs which are performance-based rebate programs and are based on Broward 
County-centric criteria. Each project's eligibility will be determined on a case-by-asa basis. Broward County has 
(6) different Incentive programs with minimum spend requirements ranging from S400K to $SM, Incentive amounts 
range from $175K to $2.SM. There Is also an additional "Emerging Filmmaker" Grant for smaller budgets. Total 
incentiva allocation Is $12M annually, to be reviewed each ftScal year. More info at 954-357-8788 or e-mail: 
SLtghterman@FilmLauderdale.org or CHandreoni@FllmLauderdale.org or visit FllmLauderdale.org. 

IS. MIAMI-DADE COUNTY (Miami) 
(3) Performance-based grant programs, eligibility wm be determined on a case-by-asa basis and each 
project/grant agreement wlll be required to go before the Board of County Commissioners (BCC) for lndiVldual 
approval. High Impact FRm Fund Program: Local spend $SM for Feature-length FIims. Made-for-TV/Stteaming -t 
Movies or TV/Streaming series. Tler 1: Local spend of $1,000,000 or more with a maximum grant of $100,000. 
Tier 2: Local spend of $500,000 to less than $1 ,000,000 with a maximum grant of $50,000. Up to $10M In 
recurring funds available perf1SC81 year. More info at FilMlaml.org. Additional Miami-Dade County programs 
below are stackable. 

City of Miami Buch 
$10,000 grants wHh only $25,000 local spend required. More info at FHmlami.org. 

Miami Beach Visitor and Convention Authorlty 
Only available to scripted feature films. saipted televlslon shows, documentaries, short films, tv or streaming service pilot or series, but excluding, 
commercials, music videos. and all reality and reality-based programming. The applications will be reviewed by the MBVCA and verified by the City of 
Miami Beach FHm and Print Office throughout the fiscal year. More info at mlamibeachvca.com. 

8 FILMFLORIDA.ORG 
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