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ANNUAL TOURISM

$5.3 BILLION

392,000 JOBS $67.1 BILLION $21.4 BILLION

TAXES FROM TOURISM HELP PAY FOR PROGRAMS IMPORTANT TO ALL FLORIDIANS:

ARTS & CULTURE - INFRASTRUCTURE PUBLIC SAFETY

isitOrlando
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COREValues
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INNOVATE TRUST WELCOME

&

We We
SERVE “ORLANDOQO?”




Asian

Black or African
American

M Hispanic or Latino

DIVERSITY

u Native Hawaiian or
Other Pacific Islander

B Two or More Races

Bl White

29%
Male

GENDER

B Female
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1,000+
SMALL
BUSINESSES




T Mobile

DOMESTIC
VisitOrlando
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MEETINGS & CONVENTIONS
SALES CYCLE

o—0O0—6—0

STAGE 1: STAGE 2: STAGE 3: STAGE 4:
Create Awareness Uncover Opportunities Prove Orlando Close Sale
STAGE 5: STAGE 6: STAGE 7:
Support Pre-planning Execute Event Follow Up

VisitOrlando



MIX OF BUSINESS

Association Specialty Events

-
|
)

VisitOrlando




i ==}
3 )

o ot ¥ 1 AR ik

y W P~ Y A ¢
4 t i \13 s ; :,. >
et ) ]
THhg o Tha Himtr o .
: e e =L s ) ;
n A R 3
B o[ ¢ % -
& \ 1
I B

t i ]‘-‘; W | '.‘ - s (;l 1;
wm”l:»“lW" i g m’.‘H"* e ) M i

iy
G =

A "}.ﬁy m‘ﬂ‘ ™ “(wlmn W .,.”.\\QJ

2022 Production of Visit Orlando’s Convention Sales Team

1,072 1.4M 2.5M $3.1B-

events booked est. attendees room nights economic impact

* Represents citywide & in-house events booked for 2022 & beyond. (as of 12/31/22.)



& PGA 30,000

MERCHANDISE SHOW

STRONG START
1O 2023 M 27,575

VETERINARY MEETING & EXPO

TNPR;]EMM x 22,500

.,
(€42 17,505




2023 M&C COMPETITIVE SET

Z /Y
Las Vegas %'M. VISITSDALLAS
Chicago
Dallas wasHinGTon c"lﬂnuu
Nashville Dc

™ CHOOSE CHICAGO
Atlanta
Washington, DC @ ‘ GREATER MIAM|
Phoenix HNTH Gl 'S/ TORS BUREAU |
Miami

PHOENIX  [TJashville
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TOP REASONS
WE LOSE BUSINESS

Organization prefers alternate location

Unavailable dates at OCCC

Unavailable housing package

Organization postpone/reevaluate

Political Climate

VisitOrlando
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UNBELIEVABLY REAL

1

This is the place where collaboration fuels innovation. Orlando isn't just home
to big entertainment—we’re home to big ideas, too. Our groundbreaking business
es itself on pushing the limits of what’s possible,
we welcome meetings and groups to join us in that pursuit

ORLANDOMEETING.COM

TOP 5 REASONS
WE WIN BUSINESS

Consistently ranked No. 1 destination by
CVENT

Strong reputation for hospitality & service
Diverse & unique meeting location offerings
Destination amenities

Ease of access to destination

VisitOrlando
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POSSIBLE I¢. YQU
CAN IMAGINE |y

5 4% CAMPAIGN $8 1 DIRECT VISITOR
RECALL . SPENDING
e & Y, S e
‘ | ¥
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UK/IRELAND CANADA BRAZIL MEXICO COLOMBIA CHILE PERU
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SIGNIFICANT IMPACT

A place worth paying for

A place welcoming to all

A place to getaway and unwind

A place that has new things to see and do

Good place for adults

A place one must see once in a lifetime

VisitOrlando
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Orlando’s

anac 10.3% 1.4% 7.0% 7.9% 1.9% 1.64%  1.35% 1.6% 2.1%
SliElEE 1 181 3 21 9 161 16l 15 16
Ranking
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LEISURE COMPETITIVE SET

LATAM (Mexico,
DOMESTIC CANADA UK & IRELAND Brazil, Colombia)

New York City * New York * New York City New York City

» Las Vegas * Las Vegas » Miami/Ft. Lauderdale + Las Vegas
* Miami/Ft. Lauderdale * Miami/Ft. Lauderdale * Los Angeles/ * Miami/Ft. Lauderdale
California
» California * Mexico * Los Angeles/
* Spain California
« Tampa/St. Pete * Cuba .
_ _ » Portugal » Europe — Portugal,
» Mexico » Caribbean Crooce Spain, Italy, France
+ Caribbean + Japan o EarTiheEn
 |tal
* Europe - London/ * Europe — Y o Ceradk
Paris/Rome Italy/France/Greece * Dubai
* In-country

Destinations

VisitOrlando




MULTI CULTURAL CAMPAIGNS

African Asian American

\ | 4 UL ureanons gﬂgﬂg "HUFFPOSTI
univision BUZZFeeD
Dol §Pitieart

TRAVEL * CULTURE + STYLE + ADVENTURE + ROMANCE!
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MCO Hotel Average Citywide Leisure & Hospitality
Passengers Demand Daily Rate Attendance Employment

99% 99% 114% 99%  99%



2023 OUTLOOK
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HEADWINDS

VISA WAIVER

POLITICAL CLIMATE
INTENSE COMPETITION
TRAVELppI1cCES
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Rebuild
Yowrself

Embrace - Expand - Empower

k‘\ ‘b Central Florid
bi :SIS inc pace Urban Leaglug

¢
do=HOPE
7=

CommUnity Center
ding Community. Eneching Lives.
Lo

eyt Center for Girls.
ORANGE

W A Gift For Teaching
a &t

1 Charities ~ $186,8U
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NATIONALTRAVEL & TOURISM WEEK

VisitOrlando

MAY 8
THANK YOU TO LAW ENFORCEMENT, CUSTOMS &
BORDER PATROL, TSA

MAY 9
JOINT CHAMBER BREAKFAST

MAY 10
VISIT ORLANDO & OCCC SECOND HARVEST
VOLUNTEER EVENT

MAY 11
VISIT ORLANDO’S CELEBRATING TRAVEL &
TOURISM LUNCHEON

MAY 12
VISIT ORLANDO STAFF APPRECIATION EVENT
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