


 

 





• Greatly increased intent to visit 

• Raised  awareness strongly 

• Generated record publicity 













Expanded Visitor Services– The Mall at Millenia 









Magazine 



 
• Enhanced position 

 
• Introduced EDC as a partner 

 
• Negotiated 12 months of  

add-on exposure 
• “Luxury Orlando“ insert/sales tool 
• Website integration  



 



Forecast Looks Positive   



Record Convention Center Forecast  



• Exchange rates 

• Brexit 

• Zika 

• Increased competition 
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