


1st Full Year of New
Campaign

1st Full Year of Consolidated
Global Publicity

%Step into Your
Never Ending Story
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Launched Most
Extensive Global
Brand Campaign




Initial Results

e Greatly increased intent to visit
e Raised awareness strongly

e Generated record publicity




Predicted Challenges

Established mitigation
Initiatives




First Campaign
in Mexico

AA( uimaginaciény
tus experiencias
no tienen limite.
Bienvenido a

un lugar en

el que podrds
aprovecharlas al
n;ciximo.
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Tu historia sin fin~ VlSltOrlando com

Visit
TheUSA



First Spring Campaign
in United Kingdom




Florida Project
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STA National Campus
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First Destination Mobile App
Powered by IBM Watson

Explore and Experience
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* Enhanced position
* Introduced EDC as a partner

* Negotiated 12 months of
add-on exposure

e “Luxury Orlando” insert/sales tool

* Website integration
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2017 Tourism Outlook

Exchange rates

Brexit

e Zika

Increased competition




2017 Tourism Outlook
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